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THE "PLA ESTRATEGIC 
B A R C E L O N A  2000" 
BARCELONA IS A CITY OF UNQUESTIONABLE ECONOMIC 
VITALITY AND CONSIDERABLE INTERNATIONAL PROJECTION. 
arcelana today is a city of un- 
questionable economic vitality 
and considerable international 
projection. The Olympic Games and the 
rate of economic growth are, without a 
doubt, two aspects that favour this 
situation and guarantee continued dev- 
elopment toward a short-term horizon 
such as 1992. 
However, it is also true that changes 
are taking place in and around the city 
in connection with this horizon. These 
changes have to be weighed up from 
the point of view of the effects they 
could have and of how they affect the 
city itself. 
Very briefly, we can pinpoint three fac- 
tors in the city that present immediate 
qualitative changes. The first of these 
concerns the Olympic Games and the 
considerable investments in infrastruc- 
ture, installations and other work in public 
services and communications. The sec- 
ond centres on the demands presented 
by the technological adaptation and 
transformation of the economy. The 
third, which is more far-reaching, has to 
do with the full implantation of the Sin- 
gle European Act as the framework for 
the total mobility of people, capital and 
goods, in which cities and territories will 
play a decisive role as economic and 
social centres. It will, at the same time, 
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affect the configuration of important 
economic areas. In this context, Barce- 
lona and the North-Western Mediterra- 
nean could have an important part to 
play. 
The "Pla Estrategic Econbmic i Social", 
as an aid to the immediate implantation 
of proiects that will ensure greater eco- 
nomic and social well-being in the fu- 
ture, must therefore be viewed in the 
context of this expansion and change. 
Undoubtedly, the methodology used, 
both in the preparatory phase and in its 
implantation, itself generates potential 
for the plan as well as confidence in its 
implantation. All this comes about 
thanks to its participative nature and to 
the consensus of the general public 
through the most important institutions, 
associations and organisations, repre- 
senting the wide range of economic, 
cultural and social sectors that go to 
make up the city. 
The human and economic efforts that 
the institutions have put into the plan, 
the signing of the plan by the City 
Council, the Barcelona Chamber of 
Commerce, lndustry and Navigation, 
the Cercle dlEconomia, Comissions 
Obreres, the Zona Franca Consortium, 
Fira de Barcelona, Foment del Treball 
Nacional, the Autonomous Port of Bar- 
celona, Unib General de Treballadors 
and Barcelona University and its appro- 
val by the Consell General, made up of 
192 members, support and reinforce 
the consensus and the wish of the whole 
city to put the plan into practice for the 
benefit of the city and of each of the 
associations in particular. It is in fact an 
interactive process by which each of 
them adopts the plan's overall strategic 
approach, at the same time as it is 
enriched by the contributions and in- 
terests of each institution and sector. 
In a word, the Pla Estrategic Econbmic i 
Social Barcelona 2000 allows the over- 
all result of its implantation to offer 
more than the sum of individual initia- 
tives. 
As regards the contents, the plan is 
made up of one general objective, 
three strategic guidelines and 59 pro- 
posals for action. 
According to the general obiective, Bar- 
celona aims at becoming a "European 
Metropolis" -that is, a city capable of 
creating wealth by means of a modern 
economic structure, and at the same 
time a city fully integrated in the conti- 
nent of Europe and, especially, in the 
s"rrounding region. It also aims at be- 
coming a city with a "social equili- 
brium", able to satisfy the needs of the 
society, especially those of the least fa- 
voured sectors, so as to make the city 
more accessible for the whole of the 
population. Finally, it aims at raising 
the standard of living and allowing im- 
provements in welfare, services, culture 
and the environment, making the quality 
of life one of its attractions. 
Starting with this objective as a point of 
reference for all the initiatives foreseen 
in the plan, there are three main stra- 
tegic guidelines, established on the ba- 
sis of the analyses presented by six 
technical commissions. These strategic 
guidelines are seen as the essential 
means by which to arrive at the estab- 
lished obiective. 
The first concerns the need to integrate 
the city in the surrounding region -that 
is, to make the city accessible both in- 
ternally and from the exterior. In this 
respect, and on different territorial le- 
vels -city, metropolis, state, Europe, the 
world-, a series of measures are being 
considered that will make Barcelona's 
external communications more fluid. The 
railway network, roads, public trans- 
port, administration of public services, 
the airport and port and telecommuni- 
cations have been chosen as necessary 
interventions. 
The second strategic guideline consists 
of a set of measures relating to the 
environment, pollution, training, culture 
and social opportunities in the field of 
housing. In short, the aim is to raise the 
standard of living and contribute to the 
progress of the inhabitants. 
The third and final strategic guideline 
centres its attention on the need to sup- 
port industrial development in Barcelo- 
na and her metropolitan area through 
the promotion of infrastructures and 
services to industry which will, in turn, 
make it possible to reinforce her econo- 
mic potential, modernize her economic 
structures and encourage new, high- 
potential service sectors. This approach 
is aimed at installations for trade fairs 
and congresses, technological innova- 
tion services, the development of the 
financial sector and the promotion of 
sectors such as tourism, health, com- 
merce and design. 
Finally, with the approval of the plan, its 
immediate implantation has already be- 
gun. The diversity of measures has 
called for a type of organisation on the 
basis of which some of the measures, 
those that do not clearly correspond to 
any one department and for which the 
plan can act as a driving force, have 
been included in "promotion groups" 
which, with the participation of leading 
figures from the city's social, economic 
and cultural worlds, have the job of mak- 
ing contact with the agents involved in 
each measure and, if necessary, pre- 
senting strategic proposals to help 
carry them out. 
lnitial forecasts for the immediate future 
point to a first period of six months, 
after which a preliminary assessment 
will have to be made of the impact the 
Pla Estrategic is bound to have on the 
city of Barcelona. 
